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E ach year, Search Institute’s research and partnerships
touch young people, families, and the institutions that
serve them across the United States and around the world.
This report provides a by-the-numbers snapshot of some
of the ways we worked with partners during the 2016-
2017 school and program year to study and ultimately
strengthen the role of developmental relationships in the
lives of marginalized youth.
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people who completed
one of Search Institute’s
research-based surveys
to inform scientific studies
and to capture the power
of youth voice

971,892

The number of unique
visitors to Search

Institute’s websites

50 AND 25

The numbers of U.S.

states and countries,

respectively, where
partners and clients used
Search Institute’s surveys,
programs, and publications
to improve youth outcomes

62%

The percentage of variance in young people’s self-reported ability to set
and achieve goals that is explained by their experience of strong teacher-
student relationships, according to an ongoing Search Institute study. The
same study finds that demographic factors such as age, race, and gender

explained only 2.4% of the variation in young people’s reported ability to set

and achieve goals

12

The number of miles that two Search Institute
researchers traveled on a whitewater raft
down the Klamath River in California while
studying how participation in the Siskiyou
YMCA's Camp LEAD program impacts
participants’ development

22%

The percentage of middle
and high schoolers
in a large (25,000+)
urban sample who
reported they have no
strong developmental
relationships in their lives
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16,000 62%
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to strengthen their
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KeeP
Connected
in Save the Children’s Youth in Action program, to
which Search Institute contributes data, analysis,
70 and programmatic support

help them stay focused and keep working when
learning becomes difficult

20,000

The number of young people between the ages of
12 and 18 who live in rural areas of Burkina Faso,
Egypt, Ethiopia, Malawi, and Uganda and do not
attend school who developed skills for success in

The number of families

who participated in the

development of Keep
Connected, a new

program that schools, 350

youth programs, and ‘W, The number of young people who
other organizat’ions N ' . are disconnected from home, school,
can use to strengthen -i M ’_ and work who are receiving services
family relationships as et through Opportunity Reboot, a
federally funded project led

oung people enter
O e Opportu NIty by Youthprise that Search
Reboot Institute is evaluating
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The number of miles The number of times
that the Search Institute more likely a young
staff will travel across person who reported
town in Minneapolis feeling valued in the
when we move offices in Student Conservation
November 2017 Association’s programs

m was to report a sense of

self-efficacy beyond the
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program

development program improved their
ability to teach students “struggle strategies” that

the economies of their regions through participation

29,004

The number of miles
that Search Institute’s
president and CEO
logged in the air to
present, conduct
workshops, and meet

with current and potential

partners

X

The number of times

'more likely middle school

students say they stick
with challenging tasks
when they have strong
relationships with their
teachers (compared to
peers who report that
they don’t have such

strong relationships with

their teachers)

21X

Number of times more likely young people whose
families have experienced many stressful life
events (such as incarceration of a family member
or a chronic illness) are to manage
their emotions well if they have

strong relationships with their

parents
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Jeff Peterson, Co-Chair
Senior Director, Marketing,
Jostens

Ann Curme Shaw,
Co-Chair

Ann Curme Shaw Mediation
Former SVP, Ethics Officer,
Ceridian Corporation

Dr. Debra Bowers,
Secretary

Professor of Graduate
Education, Concordia
University, St. Paul

Cindy Vincent, Treasurer
Vice President of Finance
and Operations, St. Francis
Regional Medical Center

Jim Cuene
President, GoKart Labs

Allison Gage

Chief Operating Officer &
Chief Financial Officer,
The Big Know, Inc.

Tom Holman
Director, Morning Foundation

Jen Menke

Vice President, Human
Resources, Scholarship
America

Dr. Kent Pekel
President and CEO
Search Institute

Dr. Michael C. Rodriguez
Professor, Educational
Psychology, University of
Minnesota

Dr. Hedy Lemar Walls
Senior Vice President,
Social Responsibility, YMCA
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2016 Income

0,
51% Grants & Contracts $1,718

@ Publications, Surveys & Trainings $1,362

@ contributions $56
@ Royalties & Other $244
TOTAL $3,379
>1%
2010 Expenses
@ Program Services $2,284
@ Management & General $797
Fundraising $8
TOTAL $3,089
$in 1000s
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